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x New campaign Go back to campaigns Save as Draft

@ How to use keywords for manual targeting
Forecast © E21
Estimates of performance are based on
histarical campaigns with similar targeting
and bids.
@ Learn about forecasts

o Keyword targeting @
Choo: ords to help your products appear in shopper searches.

) Product targeting @
Choose specific products, categories, brands, or other product features to target your ads Weekly v

Cost type: CPC — u
@ How to choose keywaords for targeting

Suggested 6 Enter list ~ Upload file 1 added Remove all To see a forecast:
» Choose products

Keyword Match . ’ * Add targets
Bid © Suggestedbid v TS 4pe® + Enterabid

Filter by & Broad (§g Phrase Exact Keywords related to your = ‘ x

product category
Sort By @ Orders v Keyword g i)

Keyword Match Sugg. bid @
IS|IR @ type @ Regular days

No related keywords
Try entering your own keywords

©® some keywords are not eligible for targeting and will not show ads. Learn More

amazon
!



3O0DF—T—RDIYFI1TS

LEF—T7—RICIEIBEDIYYFIITHHIET, TNETNOHFHEEREL. BRICIHUTEVLWDFEL & D,

gl LTEHAT3*—7—K: "running shoes"

O FTE—H
ABDUVEABEREIC—HT HF—T— FDHAHHR
© ROFPRABLL. 94"y MEEHE

< v F8I: "running shoes"
ahar—E
EE bt#_lj_ K?’J“lllﬁ;ﬁﬁ’(b—ﬁﬁ@&'@ﬁi‘j% / g&ﬁg\ E&ﬁ;\ gﬂ:ﬁg\ ﬁ%%\ Eﬁﬁﬁ%%ﬁ%
o ROEENLLS. V—FZRAILTES

< v Fl: "shoes for running" / "running sneakers"

® 7L—X—H
EED T L—XERLICEEF—T— RIHR / ZORRICRIOF—7— RAFAS S EFOK

° EE—H T —HOPEN S EEH

< v F6I: "best running shoes"

DENTIAL



V) IAAERD—EUCDWNT

R IAAEBT—E & (3
BEOBH—HLWHHTES [HIDTYFI 1 7]

WEF—T—RZIBELDD. AmazonlCcBHEZS5ZX3_ET. BLWE K5G8 >I=F—T— ROEASD
BERETED08EMENH D

[+] EESDELK
#l) +shoes +running
[shoes] & [running] OEAZSTRFREQICLERRIERIEDHEW - [shoes runningl  [running

shoes] M7 & HXIR
ftbDEEEELENOK - [running comfortable shoes| [good running shoes| % &EEHXIR

Tty N7V T

1.5 v oR—VEER- AR H—FO9 T~ FERARI P —T TR - KWI—SF1>7 — JZ K
A

28857 —E 0D HEIR

3. [+japanese +chopsticks] MKDIC [+] ZFEFEDRICDITS




4T Y FI1 TDL2HE B

Bl LTEATSF—7—K: "running shoes”

“running shoes”
“best running shoes”
“shoes for running”

ﬁ ¢) ;@& “run sneakers”

“running shoes”
“best running shoes”
“shoes for running”

“running shoes”
“best running shoes”

“running shoes”




US advertisers

2BERULEDI -5 T 1> T eHAEDEELSER.

*E%@ g—7 B—9—4'F 1 VT DHEFALIBECHBRLT
zr 8 53% 19%

2B H—FO097T N DEEESE ROAS dm@ d>NN—3 > EROMEL

Source: Amazon internal data, US, Jan - Feb 2025

amazon
N



4T Y FI1 T =BEHEEDLVWEDHS
HNWEDAELVEZTLEETWY

7L —2—8

ah D —2K

i3 V) 1A ER T —EL

STEE—H




4T Y FI1 TDL2HE B

Bl LTEATSF—7—K: "running shoes”

“running shoes”
“best running shoes”
“shoes for running”

ﬁ ¢) ;@& “run sneakers”

“running shoes”
“best running shoes”
“shoes for running”

“running shoes”
“best running shoes”

“running shoes”




IEEDHEXRED I L—LT—H

amazon
N’



sEEDTL—LT—7

BREER | BUEl

NS

Fv>
R—>
I/
ZF—h-
BB —= -
TL—2X—#

773>

1st e

AtLEZ TS

FROAILEZTITS

B|EAAALFER ZHIE

REA G LS B DHIR

eSS

A:LE&E>RFE@EEII EBRD
sELEHUL
B:ACOS>85%+X<1+
LEBIERMED >50%
C: (ERIEMEKW
BRAKWIEIN#
TEEEAUSRE
BB TEBKWHTR
Eh-oi8E

AL SE>RRFTiiEE
F+EERL
B:ACOS>85%+:%
XL1+107 0y IR
£

BEe Y TR
ACOSHE - FEBvsE
RvsZDfth

LU

INZEDFVF v >

R TR T

BRRBOEZERNI—ST127 -
REMAAENT—RIZFTL—X
REONO>TF—IF—7—R
[F5EL—B TR
FTEFRELTVSE
&5-10%DH5|ETF

(5.

FRBERY (CHIRE

AMLEE T3 FRAKWIENE
B1EACOS#Z FEl> TLy
358

5-10%ND&5|= LT, EXBE
B (C B3R
KiIEICACOSBIETE->T
wadEa. GELE /77Uy
7) *BiEACOS TAf#LL
Bi{fi)_ERRZE TSR

;IJEEEEE ZFRIE
I

TTDF ¥ 2 R—TEHRAL
=0

52/7 L—X/8B5—H
THRF v > R—2EN
5-10%5|E LI : E2RER
(CH%REE
KIBICACOSEFFE-T
Waga. FELE 77Uy
7) *BEACOS TAML
B o) PR % figsR
FEE

+10%~

ACOS:1-B#EACOS
M 22
O 8E ‘FFEEFI VY

BNT A=A
DAILEZ LTS

FTLEAFREL TSI
BERXA5-10%5|E T
2L, FEMAE<
BEENFX—7—REE
p=3

IRTED20%HH

#l -100%—80%

ACOS:1~B#RACOS
AN 23

[EACOSE %

el (1%~B#RACOS)

B

{EACOSH v > R—>
FYINR—IIR—Tv—T
ACOS|BEICAENEZ
FEPNLTWVWREE[EFHE
DTFEICHR
FEHEIELTLWEWEESTH
%ﬁ?é:tvmtwﬂﬁﬁ

HRTHEE







REEDTL—LT—7

A:Eﬁﬁzﬂﬁﬁmmmiﬂo BREQZBNI ST T T -
ﬁ d“»b M=2T Y — R —_
B:ACOS>85%+;F3<1+ Eg%ggg;_};gzg_ﬁ
LEEHLERMEHED >50% (3522 —H TR

C: {EBS:EMEKW

FAN e FTEPRELTL 25 Bz L5 e TKWEE 10%0 2
LEEEBURHF &5.10%DH3| =T BEACOSZTE>TLY  fIc IR

%E?ﬁfggm”% 7. c =] KIBICACOSEETE>T

wadEa. GELE /77Uy
EZPERY (C HIRL 7) *BiEACOS TAf#LL
Bi{fi)_ERRZE TSR

NGB EIAIE  ACOS:1-BFACOS TDF ¥ 2 R—V TR L
yill] aX22 A A
OBE FTERTIVT sme/TL—R/BH—B
THEF v > R—2EN
FROALBETIs HFLEFOMBMEN mimsmeicue®  BT2-v>2 acosi~Emacos  5-10%5IEEIT :
BACOSSBa%rir | BEAS-10%31aT | OAMBELENS | Ev3 (CHREE
. = /. =¥
w<1+107 Uy oL L. EEENEL Jtlllﬁ(;ﬁCOSE%'Flﬁlo‘C
T+ EEOX—"7—REE W3a3Bs. GELE/ 77Uy
sEER é ;ﬂﬁ * JEZEA%E?S TATML
= D LR 5
ERRALER YN BERY TR BRZED 20% Bl mReAiLERE EACOSERM wEEsEN -
mvsZ D

bl A EACOSH v > —>

S FrINR—ITR—Tv—T ERTER
ACOSIEICIEAEZ.
FEPN L TVRIES (SHE
DTE(CHR
FEELLTVEWMBE TS
%ﬁ?éatvmkwﬁﬁﬁ




LEIYV—IL>FHRAEELR— I S>ARIF—LELR— B> LR— MEERR>
AR —=OF I b8 - 75 RLE>EFERRASE HSLAR—bZEITO>O—R

amazon ads xry~—>EtETS

Thow - OHE

LaAYF—vay

2R H—FOHY M ”

2R —TOH T MESERLR— Mo, AmazonE PR RDBZDNT +—I U AERRTBF T avHBMEhE L. AmazonET %
ROVWTOFERIECE S
Amazonfi%4  AmazonE Px R
IUITAFTTY—=
LE—raFdv—o AR A—TOH I MEE v
A TS0

| *¥E v | Lfi— k&7

MRAEE LE-F

AmazonT hUE2—o 3 Lfi— R &R | Q LE-rEEETS

Amazon Marketing Cloud

. AT—HRA LF—+8 ERER 0 () BRSNCERONTENL F 7.
L=+t £E
B

LR— ~EARD BE30BM
R=bTF1 > FIyoRETI VT
F—BrARUH A
LR— bERE
V=lLe V=2

| 2B H—TOLY FEE

PR ]




SAVYV=ILS>ARIF—LES>F ¥ IR—ITX
TW—T>RHKHE HEEHEF v INR—2 LA THEDRE

ARY—RE

amazon ads Ryt W TRTDFY

LETIL—7:

AF—RA: —BELE

| @ @EAHEEAN | ens—am.

E R
Foiay ELTEm NAET—-DHREMEE O
FHF« TR T4
aFt a7
REAR
LFDEDICE

RETIL—TOHE
LFD&ESICE

EE

LFO&SICE

LFO&SICE

LFO&SICE

LFO&SICE

LFO&SICE

LFO&SICE

LTFOESICE

LTFOESICE

LTFhESICE

LFD&3ICE

LFD&3ICE

— T —>F v R—>i

-y bOIML T2FLyiay SULIERO

5,784

=
[

Tar—FERuwoEES

TUYSECTR) ~LER O

2.71%

2.36%

20.00%

25.00%

50.00%

28.57%

33.33%

$97.50

$18.86

$18.12

31486

$7.98

$5.79

$5.12

3217

3185

$1.28

$1.17

$1.12

£THEE v

FH U g TEE Y

$0.62

$0.65

$0.79

$0.78

$0.50

0.48

$0.51

$1.09

$0.55

50.64

$0.59

5112




BIEIRGL N : BRAF—"7— KBl
ol SN

NI—2A FEBULTRVWLEE N9 —>B: BACOSTELFEL NI—>C: EEEEEF—7—R
L5 > BmiE50% JLEE > Mmffite50% hD ACOS > 85% & DBIHEMAEL
HD FEEEO HDENL 1 L EE - ACOSEfR% < ElERA

— 96 : RN F— MBS/ TL—X—HDH)
F—NI=5FT 127 /BH—8/7 L —X—H -BfE : ¥E | AR : $7.50~ | 9—4%"v ACOS: <30%

@ FRAF—T—RICEINTARE

I 22 e O 2 =

japanese chopsticks JL-Z 6 2.2% $6.15 [LEE> A AEE50% +575 L0 japanese chopsticks made in  JL—-X 35 0.8% $26.33 93% ACOS 93% (>85%) EWNEXMEF (>114)
japan

extra long chopsticks for cooking JL—X 11 1.9% $9.50 1 127% IL&SE>EM(@IE50% +ACOS>85%+3E Cooking chopsticks made in japan JL—X 22 1.0% $19.74 2 136% ACOS 136% (>85%) FEhSE24F (>144)
X<1

cooking tongs A—b 1 25%  $0.48 0 EEBFRREE (A3 0) Japanese cooking chopsticks ~ JL—X 3 1.0% $3.19 1  46% ACOS 46% (>30%) EHhLEES <fMRME50%

I &FR (7978 & AR - R ICERA LB
chopsticks made in japan only IL=X 10%  $0.46 JUy71[el BHERIE cooking chopsticks long =X 7.9% $2.27 2 15%  ACOS 15% - IN&stE=L
cute chopsticks made in japan IL-X 33%  $0.32 JUyH1[8], EHERE japanese cooking chopsticks  JL—X 19 3.5% $14.86 10 20% ACOS 20% - &85

frying chopsticks A=k 33%  $0.48 JUyI1El, BB Japanese cooking chopsticks JL—X 12 2.1% $10.58 4 29% ACOS 29% - FEEHE
reusable




2
=

7ol
[ D

L

¥

L) KWO>¥}?%EI]

-
<)
NGK
©
=
G



=R

BEtOTL—ALAT—7
7 BEER | @nmE REGLEROHA
57 r2=s il __

A—h- A T 1st BRS — AGESESFREMRLUEED BREQEBAI—FF1>7 -

— ° ﬁJ:f;L/ N=ZT7) W — K —
2693 ﬁ B:ACOS>85%+EX< 1+ Egoﬁ)g%g;_ )ILEZ'[;—;I::
7 l/_x_ﬁ JK%%?‘J“PS"J%M*%G) >50% (i%é—ﬁ‘(“ﬂ,%ﬂ
C: (KRS EMKW

FRAKWIENIE FENRELTWVSE  ANLEELT?  BRAKWENE 5-10%D#B| = L. BB
FERERURHG TENE &

o~ EMEACOSZE FE> TV  MICHIRE
4 &5-10%ND#B|ETF =
%ﬂgﬂg%EMb“% Iy = KIBICACOSBEETE->T
Ay Y b wa3ga. FL 77Uy
7) *BiEACOS TAAL
Bl _ LR &SR

AtLEZ TS

EXBEBY(C HIRL

ACOS:1-B#EACOS
I 22
O 8E ‘FFEEFI VY

FROAILEZTITS

J:+ J:f&b FTLEAFREL TSI
Jo

BERXA5-10%5|E T

BIN7A—I YA ACOS:1~EEACOS 510%§|*J:(7“ ERER
DAMLEZ FF3 73 (CHREE

ALEHE

FE

B|EAAALFER ZHIE

B:ACOS2>85%+iE
X<1+1070y IR
+

BEe Y TR
ACOSHE - FEBvsE
RvsZDfth

LU

2L, FEMAE<
BEENX—T7—REFE
p=3

IRTED20%HH

#l -100%—80%

BRRAILREE
B

EACOSE#E#
(1%~B#RACOS)

{EACOSH v > R—>
FYINR—IIR—Tv—T
ACOS|BEICAENEZ
FEPNLTWVWREE[EFHE
DTFEICHR
FEHEIELTLWEWEESTH
%ﬁ?é:tvmtwﬂﬁﬁ

KIBICACOSBETE>T
WaEs. FELE/7Vv
7) *BEfACOS TAML
B3{fi 0 _LBR % f25R
REENM -

+10%~

HRTHEE




B5IEfI2nd RN B WVRRE T & HFEN
H/EE UDOOFREIRTHEAETHESOK)

2@ ACOSE# & ENHE#E 2 Ty THE%E 8 vyvFIr~7
ACOS : 1-B#RACOS% AN 2 2% Uy 7% > 100 F—NBH—B/TL—X—

© BE:EBFIvVIWA
ATTDF v o NR—2 TRAGFEAF—T— RISENM U AW, mAT R MUKREEL TH S E5 525K T hiih

AMLEMDOBER : BEFEACOSICEVWBRAALEZER
BXAILE = (LEZELIEFTLE ~ 7Uy 78 X BEFEACOS

T—I6l : FRF v > R— BN
F—NI—F T4 2T /BI—B/ 7L —XA—¥ -BEXE | BRiE : $7.50~ | 9—4"v FACOS: <30%

B FRF Y R-—2ICENITNE FREBLET)

$75.00 20% $1.18 TEHCEM. 7Y v 7 BlIEEARAMLEUT
FTEHCEM. 7V v 7 BEIEHAALEAT

japanese cooking chopsticks JL—X $14.86

japanese chopsticks reusable JL—-X 12 $10.58 $36.04 29% $0.90
long chopsticks 2B —E 15 $7.54 $36.00 21% $0.72 IL—ZX—= e, 7Yy 7 BHEEAAFLELT

FREENMLEWL (F—ITE)

extra long chopsticks for cooking JL-X $1.65 $15.00 11% $1.50 JUwH3[El (<10[E])
$15.00 2 15% $0.90 Jw/5ME (<10[E)

Jy72[E] SEX I (RAFARE)

cooking chopsticks long JL—-X $2.27
cooking chopsticks long japanese JL-X $1.17 $7.50 1 16% $1.13




I—5F1 T DEEDRES .
XV INR—IVR=Tv—0O [I=H5TFT1>0T] R—

F—bT7x0F gy
vOH @ =

HEFHTWAEVI—T v @
136

NI #— AL

A2y a O8RS

f=u b R=FTt T EAF T vg
TL—X—H 43,392
RE—H 34,264

< — 33,822

E=4
SR 21,225
£

5
TR 16,672

T = LTEA
&D‘ A=y b ERR | FLE—BM v Eroax v 735 7%IFRR F v H#if: 98218 - 20258108218 v IZZR—k

B%... S—rvr0 G—FFa 2 Ta(T O FrUR—CEMRAT—R2R LETNL—TFO ROAS® Vv 5. @ AWLEO HEAHE O

$0.59 ($0.44-$0.74)
-0

n
C

$0.55 $0.38

<
@

$0.46 046  $0.80(50.56-50.98)
-0
$0.43 ($0.32-$0.54)
-0

4
U

$0.59 $0.28

$0.67 ($0.54-$0.96)
-0

<
@,

$0.49 $0.50

$0.96 ($0.72-$1.20)
-0

4
U

$0.46 $0.46

$0.59 ($0.50-$0.66)
-0

<
@,

$0.46 $0.31

<
U

$0.86 $0.45 EBHFBDEEA

$0.55 ($0.41-$0.69)
-9

<
@,

$0.65 $0.38

$0.75 ($0.56-$0.94)
-9

<
O

$0.84 $0.75

sop2 3062 (50.44-5071)







sEEDTL—LT—7

:‘;j:j %ggi Eﬁ'ﬁlllﬁﬁ'i ﬁﬁ@ﬁ%ﬁo)ﬁﬂﬁ WE'EEU)%L\#“’ “/’\"-‘/@?ch
I E S WEAS

A—h - e 1st ALSIAEHELEED RRBOERAT 77 27
— . JC d: N=oT) W — K —

2693 ﬁ B:ACOS>85%+3FX<1+ Egoﬁ)g%g;_ )ILEZ'[;—;I::

=2 LEBNBRMED>50% (1= H st

AMLEE TS FRAKWIENTER EFARELTVRE  ALEELEFZ  FEAKWENNR 5-10%M&B|= 1T, ERRE
FEERUFRH &5-10%NDH3|ET EfEACOSZETE>TLY MKl

%gﬂ;ﬁ;giKWb% 4. KIEICACOSB{R FOlI-> T
(S O

_ wadEa. GELE /77Uy
EZPERY (C HIRL 7) *BiEACOS TAf#LL
Bi{fi)_ERRZE TSR

ACOS:1-B#=ACOS
A2

®Eg ETEEFIVY 5_:&2/7 L—

J::_|.='._.= Y FENFEELTVSEH BNT2—Y 22 ACOS1~B@BACOS  5-10%3IE LIF : ERBEmy

B'AEZL'OS>85%+~‘$ ABBA5-10%2|= T DALLEZE LT3 313723 (CARSE

B'Z.S1 1 67 ) w '7 B EREUL. EEEAE< JUIIE(:ACOSE%'FIEID‘C

1= BEEOX—7— REFE nwadEs. GELE 77Uy
~— 7) *BEACOS TALL
25 (0> L PR %2

ST D [TEE o = 1, 0%48llE L= ) A% = U S+ 8y 4% "

oo

FROAILEZTITS

5c F743 {EACOSF v o R—>
B A 15 5o HETHE
ACOS|BEICAENEZ
FEIIN UL TWBRIBES3HE
DTFEICHR
FEHELELTOLWEWEETH
%ﬁ?é C ETHLARDTEEM




ATLERAEE

i S P

A FL—R/EBRA—BDI—5T 1 > T =TT BEBE : Step 1 CHRILENE. FBRTERH S BEDAStep 2D AILAE,
M "2 BRARFy S BEALAR.

WEIE : 5-10%3 | F1F/31= £F. BRACOSICEVW EBAANEE BRI LEE
BAALE = (R&ZBLERLE + 71Uy 78) X BHACOS

—96l : ALEEYE (7 L—X/85 /52—
@ AiLEZ 3% : ACOS > 30% (35 L0

chopsticks made in japan IL—X—% $0.91 $14.48 136% $0.20 AMLEE-10%
japanese chopsticks made in japan IL—X—% $0.50 35 $28.44 93% $0.24 AFLEE-10%

japanese chopsticks IL—ZX—5 $0.58 3 $6.98 1 46% $0.70 AHLEE-5%
cooking chopsticks T2 $0.89 $702.76 96 52% $0.50 AHLEE-5%

@ AiL&EZLIF3%M : ACOS < 30% hD FX 2 3t

japanese cooking chopsticks IL—X—5 $0.75 $75.00 20% $1.18 AFLEE+10%

japanese chopsticks reusable IL—A—5 $0.62 12 $36.04 29% $0.90 ATLEE+5%
cooking chopsticks long T2 $0.38 28 $73.50 25% $0.79 AFLEE+5~10%
japanese chopsticks B —E8 $0.32 10 $19.50 26% $0.59 AHLEE+5~10%







sEEDTL—LT—7

BREER | BUEl

NS

Fv>
R—>
I/
ZF—h-
BB —= -
TL—2X—#

1st

773>

BRI —

AtLEZ TS

FROAILEZTITS

B|REAALFER ZHIE

REA G LS B DHIR

eSS

A:LE&E>RFE@EEII EBRD
sELEHUL
B:ACOS>85%+X<1+
LEBIERMED >50%
C: (ERIEMEKW
BRAKWIEIN#
TEEEAUSRE
BB TEBKWHTR
Eh-oi8E

AL SE>RRFTiiEE
F+EERL
B:ACOS>85%+:%
XL1+107 0y IR
£

B TR
ACOSHE - FEBvsE
RvsZDfth

FTLEAFREL TSI
BERXA5-10%5|E T

BEENX—T7—REFE

IRED 20%HIE
Bl

INZEDFVF v >

R TR T

BRRBOEZERNI—ST127 -
REMAAENT—RIZFTL—X
REONO>TF—IF—7—R
[F5EL—B TR
FTEFRELTVSE
&5-10%DH5|ETF

(5.

FRBERY (CHIRE

AMLEE T3 FRAKWIENE
B1EACOS#Z FEl> TLy
358

5-10%ND&5|= LT, EXBE
B (C B3R
KiIEICACOSBIETE->T
wadEa. GELE /77Uy
7) *BiEACOS TAf#LL
Bi{fi)_ERRZE TSR

;IJEEEEE ZFRIE
I

TDF >R~ THH L
L)

522/ 7 L — /858
THIRF v > N—iEN
5-10%35|= k1T : ExpEay
ICAREE
KIEICACOSEM T T
VWBBE. (FE/TUY
7) *EBACOS TAAL

ACOS:1-B#EACOS
I 22
O 8E ‘FFEEFI VY

BNT A=A
DAILEZ LTS

ACOS:1~B#RACOS
AN 23

2L, FEMAE<

\BRRAILRREE

:100%—80% 188

HRTEE

#V/A /7* Ty—T
ACOS|BICHENREZ
FEIIN UL TWBRIBES3HE
DTFEICHR
FEHELTLWERVWEETS
%ﬁ?éatvmkwﬂﬁﬁ




BrIR(iI4th : /BEARBIALEE

SRR 1T> b

€ AMLREOIBEE @ ALBEDHIR o HEIE
EROAS - ACOSig#s {EROAS - ACOSIBEIRDHIR . + 25%Zl| &
hD FR T 7<20-25% 12U, YA FRAICBETBCEFZTEEL, Bl *100%—75%% 1=13125%

RA 2N BERFIICROASZHER L. B/NT +—7 > ADBERTRRY T 7HEVES. AILBERZEINNL TERHZIEYT
REDBRBOALEAZ THLEVWBER. 9—5T 1 2T OALEZ T, FTHEWBEHBRUADALTEROD % Z L F TR,

T—96 . BEARIINTF—T R
RRERLFHEEROAS (3.83) . BIEACOS (26%)

$0.78 21 $153.00 26.12% 3.83

TOP *ﬁﬁﬁiinﬂ 0% 5.85% $39 96
8,083 28 0.35% $17.89 $0.64 7 $51.30 34.87% 2.87

9,208 75 0.81%  $37.78 $0.50 13

EBEEX 214) =28, COBREFERICALAEZENULTIINZSEBHINE

B BmN-Y 0%
Q EOMDIRFEIER 0%

$94.50 39.98% 2.50




1.

SR LT DD

AEELAR—K] AD [L
R—N] 97%FRUET,
(B8] Z:FERUET,
HIEEZSHIEREZHELE T,
90— RUTHRLET,
INT +—< 2V AFBEICE DT,
AfLEMEZFEFEDRE(LIC
B9 H2RBREZITLE T,

ZE Y —FOH Y FESRL A~ Mo, AmazonE SXADZDNAT 1 —T Y REERTBA TS 3 VBMEhE LT AmazonP U X
AZICOWTOREIECES

LE—FkATFIV—0

LFE—b217

HERE O |
&

By H {1

L-#— +HA

AR =049 FEE v

WEmE

B—i 5 i

LT R

Fyoni—

T8

SEH

REAFES

RN T 4 —T R
BEREOT YT Lyl F

MESTr v BT RS 1w

B #%E308H

IO S 5, 1EUEDZ Uy ZICoGhio it O FERET,

amazon
!



FEOHELICEN > TWBRZEE UNERIBER : AmazonH TOELH

T IoNR=>F v INR—VETE>AMazonH CEIESNIBLENERTE

AmazonH TERIEThILEDEE

AmazontD s LE=y SRS B D FT.
() Amazo

HnAmazon A TOZEHEEFELET. CORTICED. AmazonHTO 2T L v a YHIFPE{ E3TREFBHNDETH, THOBBICAUEST.

B L R— N TORER

IGEERE B AsLEE [ES# (I8EAE)

Amazon [EEBEFEAILE Amazon#h
Amazon 3*E &894 A4, - 7ol Amazon#
Amazon >

ESRIUYIENTIS7H LESEGEESHE LEERNDE EERIUYIENTHIS7E  ESIIUYIEShTNS7H
MoBRES (Acos) &5t (ROAS) &5t Mo&sHEH M o&HRTTH

FHUyIEm =m

Amazon 3 y Z8 AmazonRADER"
Amazon > i AL - v AmazonADE R,




BRI 0D AR

W—=ILICED <AL

amazon
N’




W—=IVICED<K AL

ALIEHE T B=

FERICR DR Z3<T

ML= ZE

195 &,
L—ILICED < AR oo NRN—E
HxExR{ETE

£95

AgTa-=)LmIL—I)

amazon
N’



W—=IVICED<K AL

BiRZEZENT BCHICANLZRAET RO ZHFRLUET

01 02 03

L & A—RT—REH—RL—=) WREBDIFV>R—2
ROASIL—ILERET D E. BEEATLELEE LT, ROAS FvIR=UTRF. HOWBIA
Amazonlg1r>7Lwvra>c A 33%. aA/N—goh T7D9=T7127 (B#HI—T
EIEAAL 69%. 7y TEN 21% [ TAYT XK=
B fiff % EpEYIC AR L. FE L% F ;/H?C‘;? 'ri;"’]:g'_:‘9—’77_‘*r >77) %fE
e L— L EENICT DR H— CEET o -l
LE'£21 EFIlEﬂO)T_g(c_EDb\ I\x‘ l/—)lxﬁ\:ﬁf"‘fna» #_\_’ {L O)I/ERL-Eg_21 OEH'JgE—C_(.t_z\:'\"
THF Y IR=VLANLTH—RN S o @E%EO SR80 INR=VERELTWDC L
L—LhEREhEY ROAS 7 2040 TR 5@%305@1;6% o;trfuc%:uyt

=E N=232H WaZ
ROAS M 30% FAI-E FL s <
rciZa

ERESE -
FoNR—ITVR—Tv—>F v INR=>F v INR—VEEEAND [F+ > R—DAFLEES]

Sz c
e U=

AR [ZDDAFLEEE] & &5 5HhDAETRE




BRI 0D AR

T DD ATLEHEE

amazon
N’




T4 FrIvIAR
T7hHO NERIERDONBEAEWVGSIT [T DH] .
BULMEES. FEEFILAULEWESIE [7Y 7 c‘:’>7“r7/J 1R

Eﬂﬁ‘c—zﬁ? 7:_

C) 7Y ET I R
A LB BT RN Ngﬂgﬁ%ﬁ%h‘ ¥ T2 DH:
WIBSICARLEES|E L B)Colge A (C98° B TTREE ANE
[, RS- T AEMEAMEL WBSICALEESIET

BIRIAILEZ TS 73

Fyn—F—TaY R-aFNa—=5F12d

F v oR—2OANHEE ARLEEEE IC DL T ORMIE B S AL Ll .
0 AtlosaEf o R sXESTE !
L - .
SLAHS, - LEEALTAEE U T2 LTHELET, HEES55 X NIV —T v —>F 4 o NKN—>

FNR—VEEARAD [+ XR—2DAM
R |

amazon
!



AN BBOHE

*T—J)—RI—=—HF1r> (ALAEEEA L TUVWEWLAESEEDHE)

T7ETALFIVvIANZE
FRALUT. ARH—7

057 NCEFELEROA + 0 + 0
AL TR A e U 7ok o (1) o (0

ZS

CTR (7 1) v 73) AN— 32Xk

amazon
N



T1FIVIANEF—T 1+ T2 ADANLERE

TM1FIVIALEA—T 1 T

ADALERSRR 2 HRAWZIE< &

AHLEEZRAI00%5|E LTS

EHOIEE

8]

[Lhe& 7z EY) S EE
BRRET =Ty K
F—T1IT2AIC
Khaetdd

AHLBE=ZRET S

©Q fAmazonic - THEIN A —Fr IVAOALEBEE LIF3

Clicked or Added brand's product to cart - 413580582382876358 @
High interest based on shopping history - 412978094562770620 O

Purchased brand's product - 430778787414928818 @

A—FAIVAD
AFLEESEEE :
Amazon(C k> THEEINT

F—T 1 IR%ZFRALT. AfL
FED5|E LT

5%

amazon
N’



%E,WF’PEUGDNFL.HE

—TF 14 IO ADAFAE

amazon
N’



@

fﬂmﬁﬁﬁbﬂk
HI< &
A DITEEED S LY

- AFfLEfDS|E LITHeE=
FEALT. BLWI—7TY
NEAD) —FZhET D
« X1)w KN BZROAS =i

FULENS U —FZIHLKT

AL =1

7752 ROBER%E

72Uy I U, il

A—MISENMUE

c N7 =X ADFW\F—

7—REBEERTS

- Xy ~ I BHEROASTH

PRBAXBDEGHEE
TE3

AmazonhBRUiEA—FT1 I ADEME

£O,

73> RO
BALL

° E%E%ﬁk 35 é to_g H%

77O0-FF 3%

« Xy NI TJS>ROTY

LT 1 DBVEEIC) —F
THET, OAv/IN—2 T
VEOOLZHES

amazon
N’



[High Interest Based on Sho
0)71'—7-1'1 AT BANEZG|E

AR —[he

amazonads . <x—vy-

A TATOFYIR—Y » Trs—1

*yoR—2:sp-
AP =7—%z —BEL 217 ZEIH—TOFI MRS -IZaTLE—FF«>F B KE BHEHME: 202587878 -KTHERELBL  FHE: $10.00- 1BEEDO

TATOEHE 0 Amazont T3 2 i8#: 0 F=F4IVR
REFIL—F —_—

AFLEEEE
A—FAIVAEBETS

FHTFATR2—FT1 204

421) vy 47 B
(CPC)

2w A
—% (CTR)

A Tlwiray

- 0 F—5—

A-—F1IZ O O MlEoREE O (i RV k- S i ] 0=t @

FEIL-L
Fow—VEE High interest based on shopping history 2.92% $13.75 $0.72
412978094962770620 ’
R

* v - aE

RESTE

FYIoR—IFX=—T¥—>SFFIR-2BEIVYT SALERE SA—TFTAIVA> [A—TFT1IVAZEETB]| 27Uv7
> [AmazonlC K> TRESNEF—T 1 I ADANLEZ LITS] (CENZDITS

> [F—F1I>RA%ZFEIRTS] H5 [High interest based on shopping history] %&EiR

SHWROF—T 1 I ACHUTEDEBAILEAZSIZLITEIHCDODVT%ZEAN > [ANEEZRETS] 27UV 7

$306.30

amazon
N




ARl D AFLEE

R ER (T ALLESE L

aaaaaa



AR —=T5 2R HREEOITAILEES | = _E(T#E
(AmazonHERIEEF M)

~ Campaign bid adjustments ® optiona

By raising your bids, you'll be more likely to appear in specific placements and in front of specific audiences.

© How to set you bid strategy

Placements Audiences (33 Potential average CPC: $2.00 - $4.80

How is this range calculated? «

© Increase bids for audiences built by Amazon

~ ~ 2 adjustments applied
() Increase bids for custom-built audiences in Amazon Marketing Cloud @ . be

() Don't adjust bids for an audience i el
Placements other than top of +100%

Audience Bid adjustment search

New-to-brand shoppers 20 % AUDIENCE
' New-to-brand shoppers

A $2.00 CPC can be up to $2.40 for this audience.

. Campaigns with bid increase of 100% or more for NTB shoppers, delivered on average 2X morg NTB Clicks and
2X more NTB orders, compared to campaigns using no bid increase,
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Keyword targeting

Suggested © Enter List  Upload a file

Bid © Suggested bid ¥  per click (CPC) _n”-.-ljj_ IE

Filter by © Broad (% Phrase (% Exact =\= YIN—=UT * - :/ Y —

Sortby @ e o >F ¥y V&—V%{’EEET%
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:fyI:v::Ld: r'elaled to your brand @ $0.90 Added > # |7 F 9 7_ T 4 7 W @

ff‘.’”f,ii’i rtated to your product category @ $0.40 Added r# —_— |7 —_— |~ 7 JL— 7 J

Gift-related keywords ) $0.30 Add
Examples =

Keyword groups © 223 Sugg. bid @ Add all

Keywords & Match type @)  Sugg. bid @ Add all
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Campaign Ad Group . Click-Thru Cost Per
Cust S hT Click
Name Name Hstomer search ferm '“S |Rate (CTR)  |dlick (CPC)

-|keyword-group="Keywords related togifts" |- [|valentinesdaypiftsforher | 3132  54f  172%  $130] $7020]  $2149
|keyword-group="Keywords related togifts" |- |valentinesdayapiftsforgiifriend |  1563] 36|  230%  $128] $4608]  $175]
~|keyword-group="Keywords related togifts" |- [thoughtful valentinesdaygift | 400 30  750%|  $092 $27.60] 1613
|keyword group="Keywords related togifts' | |valentines daygift formakeup |  279] 19| = 680%  $122| $2318] 684
keyword-group="Keywords related togifts" |- |pretty valentines daygift forwife |  876]  17]  19a%|  s118] $2006]  $59.3
|keyword-group="Keywords related togifts" |- |valentinesdaygiftforwomen |  266] 17|  638%|  $094] 1598  S67.3
eyword-group="Keywords related togifts" |- _____llovely valentines day gift forwomerl 293 14| ___478% __$119] 51666 __$50.
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https://www.wyzowl.com/video-marketing-statistics?ref_=a20m_us_lbr_gd_gswsbv_vms
https://www.enterpriseappstoday.com/stats/video-marketing-statistics.html?ref_=a20m_us_lbr_gd_gswsbv_vmsh
https://advertising.amazon.com/library/guides/getting-started-with-sponsored-brands-video?isSSO=true
https://advertising.amazon.com/solutions/products/sponsored-brands?ref_=a20m_us_p_va_p_sb#sbvid%26isSSO=true
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https://advertising.amazon.com/ja-jp/library/guides/ai-video-generator?isSSO=true#1
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Search Query Search Query Add to Cart: Total Add to Cart: Shopping card add- Add to Cart: ASIN Add to Cart: ASIN Purchase Quantity:
Score olum C%gg’% in rate_ Count " Share gtal

outdoor storage cabinet | 1 149684 1.37

42253 2148 5.08 2.05 181
25050 1531 6.11 2.68 138
10476 593 5.66 3.04 48
9719 747 7.69 2.68 55
17797 1063 5.97 1.22

7310 386 5.28 3.37 33
6373 308 4.83 39 33
4912 241 4.91 4.56 27
11822 739 6.25 1.22 71
5674 297 5.23 1.68 55
5309 265 499 2.26 20
outdoor storage cabinet waterproof 15101 894 5.92 0.45 82
small outdoor storage cabinet 14 5711 349 6.11 1.43 39
outdoor storage box | 15 24772 9.17 0.02
small outdoor cabinet 16 2983 183 6.13 3.83 23
potting benches for outside 17 10575 823 7.78 0.85 83
outdoor cabinet with shelves 18 2519 133 5.28 5.26 12
outdoor shelf for patio 19 5629 335 5.95 1.79 45
out door storage cabinets 20 1889 114 6.03 5.26 10
deck cabinet 21 1927 72 3.74 5.56 6
outdoor shoe cabinet 22 2473 114 4.61 3.51 15
outdoor towel storage 23 14610 1032 7.06 0.78
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outdoor cabinet

outdoor cabinets weatherproof
patio storage cabinet

outdoor storage cabinets
outdoor shoe storage

outdoor cabinet storage

outdoor cabinets for patio

2
3
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5
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patio cabinet

—
=

outdoor storage table
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rubbermaid outdoor storage cabinet
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Amazon Marketing Cloud
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Home

Use cases

Query editor

KFAEL L=
Amazon Marketing Cloud

amazon ads
SN

Home Use cases Query editor

Projects

Audiences

Audiences Paid features ' Beta

ate audience v ‘ Q Search

Create with instructional query

Create new query

Fenumy AMC care audndoners

Projects Audiences Paid features | Beta

AU Quick filters: Audience, No code Remove all

Description Advertiser

SANVIN-JAPAN
Sponsored ads

@ Learn about Amazon Marketing Cloud audiences

Created on

Nov 12, 2025
11:06 AM GMT+9

4 Assistant

[ Q, Search use cases

Sort By: Most relevant v

Filter use cases by category

* Favorites

| Analytics

m Audience

1 "
:"- No code - Amazon DSP

Audience of frequent purchasers not
enrolled in Subscribe and Save

Build an audience of shoppers who have purchased your
product multiple times but have not signed up for $ns.

Nocode  Audience

Audience who purchased maln products but
not accessorles

Build an audience of shoppers who have purchased the main
products but not the accessories.

Nocode  Audience

High-value audiences solution

Use a point-and-click solution to surface high-value customer

campaigns

Build an audience exposed to sponsored ads ad products,
campaigns, or ad groups.

Nocode  Audience

broadcasts

Build an audience exposed to Amazon Live broadcast IDs
(Amazon Live Events required)

Nocode  Audience

Optimal frequency solution

m Sponsored Ads

More filters

Audience of Brand Store visitors who did not
purchase

Re-engage potential customers who showed interest by
visiting your Amazon Brand Store but haven't converted yet.

Nocode  Audience

Audlence ready to upgrade
Build an audience that includes shoppers who purchased

specific ASINs in Amazon's store in the past 5 years and who
may be ready to upgrade (Amazon Retail Purchases required).

Nocode  Audience

Audience that added to list or registry

Build an audience of shoppers that have added products to a

amazon




SQL Template

1. Introduction
1.1 Purpose

Shoppers that have added an ASIN to their cart but not yet purchased have demonstrated interest in your products and may be likely to convert. This audience identifies shoppers that have added one or more ASINs to cart but not completed their purchase.
The template audience is only appropriate for ASIN conversions as it relies on order and shoppingCart event_subtype to identify the audience. Read the instructional query on the SQL tab to learn how to write a query to work with pixels or other event_subtype results.

1.2 About audience queries

Unlike AMC analytics queries, AMC audience queries do not return visible results that you can download. Instead, the audience defined by the query is pushed directly to Amazon DSP, or Sponsored Products, Sponsored Brands, and Sponsored Display. AMC rule-based audience queries require
selecting a set of user_id values to create the audience. For more information, refer to Custom audiences in Amazon Marketing Cloud.

1.3 Tables used
W < = Note: AMC audience queries use tables that contain the _for_audiences suffix in the names.
dl #BEAECLFE—F 9 o

» conversions_for_audiences: Much like the conversions table, conversions_for_sudiences provides shoppingCart and order information in the event_subtype field for ASIN conversions. This table contains relevant conversions for all ASINs that were tracked to an Amazon DSP or
sponsored ads campaign in the AMC instance if the user was served a qualifying traffic event within the 28-day period before the conversion event.

Tl by — ~
Amazon7 FUEa1—32 2. Template

e Audience of users that added to cart but did not purchase

Advertiser Choose an advertiser v

L—+

Country Choose a country v

L/ 7]{— }‘- @HE Audience type © Rule-based audience

(7) Lookalike audience

AR —LE LT — ‘ Cart Abandaners

105 characters remaining

Description

R—TFAVIIVIRETIY e

999 characters remaining
Auto adjust date & ° Yes

) No

Date range Last 60 days

Time zone uTcC v

ASINs to include
Optional

BOCQTIMWMK
BODJ777V5Q

amazon
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° Amazon Marketing Cloud (AMC) TEREHIEAZZLA —F TV ANOANLEE LTS

F=F14IVR

AMc NN Purchased - BalancedL ookalike - 429848540389473690
AMC Atleast 1 DPV in Past Year - 381947728652428041

2/7
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Insights dashboard

hS T4y INR=Y s

Units

amagon ads
mag

Orders

Country: United States

Insights: Stores

Top sources Top tags

Sales/Order

KitchenSmart s

Aebvertise with Sporsored Brands

Top pagesby Views v

by Sales v
ola Store builder aill Insighes B Translations @ Help

Home

Amazon organic traffic _ DEALS

Units/Order

Insights Follpwers: 280 o= of Nov &

Overview o TR Amazon Sponsored Brands

i Other sources $ 0 BLENDERS

COFFEE MAKERS
.
Dwerview
Views
Traffic SHOP THE COLLECTION
SOURCES OVERVIEW
PAGES OVERVIEW

Visits

Dat Li Oth 5 Your t:
quality B3 ate ive pages er pages ource ‘our tags

. . .
Views/Visit
T Source i Avg. dwell time Avg. bounce rate Sales/Visit Units/Order
Amazon Sponsored Brands 365 25% $0.65 1.09 P
Sales/Visit

Amazon organic traffic 34s 9 £0.93 1.22

Other sources 455 $0.10 1
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Top pages by  Views ¥
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Home

COFFEE MAKERS
TOASTERS
MORE

SHOP THE COLLECTION

Live pages Other pages
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SHOP THE COLLECTION

MORE

TOASTERS

COFFEE MAKERS

Home

$0.00

$47.99

$569.30

$325.33

4199.52

$177.90

$682.80

$2,858.76

Total
$4,861.60

Top pagesby Sales ¥
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~ Stores a Storebuilder il Insights @ Translations @ Help

Insights Followers: 3471 K as of Jan 25

Overview

Traffic Introducing Brand Store quality ratings

On average, Brand Stores with high guality ratings see up to 63% higher sales than those with low ratings. See how your

Engagement
Brand Store quality compares to your peers, and get personalized recommendations to improve its dwell time.

Sales
Pages
* Export

Sources

Overview Brand Store guality
Brand Store quality (38

Report generated: Jan 25, 2024

Brand Store quality

VR A
EE=
= E:F{ﬁ Quality rating: Low

High quality stores see longer visits and up to 63% more sales than low quality ones. Quality is rated low to high, based on recommended actions taken.

=X
Learn more about Brand Store quality I x h
[o) .
7 N
Your Brand Store dwell time @ Peer group dwell time t t } tt $’X

42,13 seconds 91.42 seconds

On average, your peers have taken 8 of 13 recommendations

o ———————————1
08

You've taken 4 of 13 recommendations

ey
0 04 1}

Recommended actions @

REBPDENS
== i Ranked by estimated dwell time impact

+" Grow sales -" Grow sales +’ Build your brand

Add 3 or mare sub-pages to your Add a recommended or best- Add a background video to your
Brand Store to increase average selling product tile to a Brand Store to increase average
dwell time by up to 81% sub-page to increase average dwell time by up to 40%

dwell time by up to 44%

See subpage t-selling 5 ackground video

example 2 products tile example 12

=\ . o

Add subpage Add best-selling products tile Add background video
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New

Which tasks would you like to simplify?

Add a link

Link destination
YOUR STORE

Every Kitchen Smart product undergoes rigorous
quality testing and is crafted with restaurant-grade

materials, ensuring durability that withstands daily EE— REMOVE

use while maintaining the perfect balance of
professional performance and user-friendly design.
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($13.25 / Count)

You've unlocked extra savings
on your next delivery.
Learn more

First delivery on Feb 12
Change first delivery date

In Stock

Quantity: 1

Deliver every: 6 months (Most
common)

Set Up Now

Auto-deliveries sold by The Spice Lab

Inc. and Fulfilled by Amazon

AMAZON CONFIDENTIAL

i EMSH M7 EDEIS5R(EIC K BDTELEILK

45> ($4.40 / Ounce)

You've unlocked extra savings
on your next delivery.
Learn more

First delivery on Feb 12
Change first delivery date

In Stock
Quantity: 1

Deliver every: 1 month (Most
common)

Set Up Now

A sold by GOODONYA®

and Fulfilled by Amazon

5e LK

90 Day Sales Lift Post Discount Increase:

0% to 5% (Base Discount)

HPC

Beauty

Pets

Grocery

Other

5% to 10% (Base Discount)

110
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Amazon.comTU ) —=XENE=AIT7S XS > b - Rufus

RUVWEDICDODVWTERBZLEEY . LOXTF—2a>ZB@WVWENTEENTE SH%EE

4:53 N % O 5G4 4:53 N % © 5G 4 4:54 N ¥ © 5G 4 4:55 N * © 5G 4

0 LS Q Zelite Infinity Damascus 8-... ©) 0,

Q_ Search or ask a question

Q, Search or ask a question Q, Search or ask a question © @

v Prime Big Deal Days Groceries v Prime Big Deal Days Groceries © Deliver tc z

X Rufus* >

- - Filters vpri Prime Big Deals Sheath
Prime Big Deal Days prime @ ) g ea

Unlock major
deals under $50

Prime Big Deal Days

Savemore {x~
on 4 + star Q e Look for Japanese kitchen knives made with
A M

finds e

0 I am looking for a authentic kitchen knife for my
wife that loves Japanese culture, can you give

dati R Check each product page for other buying options.
some recommenadationsy

Zelite Damascus Chef Knife 8 Inch
- Professional Kitchen Knife with
Japanese AUS-10 Super Steel 67...

47 Fokodokode (12,246)

Prime Big Deal

traditional techniques and premium materials
like high-carbon steel or Damascus steel.
Renowned for their sharp edges and excellent
craftsmanship, these knives make a thoughtful
gift appreciating Japanese culinary heritage.
Here are some common options for you:

FREE delivery Mon, Oct 14

Or Prime members get FREE delivery
Overnight 7 AM - 11 AM

Seller rating: 5.0/5 (25)

Deals on New & . Lightning deals ' Keep shopping f
Noteworthy finds Chopsticks Search
< Shun Classic 8-inch Chef's >

Knife

Rufu +# beta

It's Prime Big Deals Day! g See options
This Japanese knife has a razor-sharp
16-degree cutting angle and is handcrafted
with VG-Max steel for durability. The
D-shape handle provides a comfortable
grip.

Find deals for me SHAN zZU

Chef Knife 8 Inch Japanese Steel

gmented Reality 1s Kitchen Knife,
bnal Kitchen Knives Shar...
4.6 Yo defehofr (7,602)

400+ bought in past month

Shop Prime

What deals are the most popular? 33
Big Deal Days ROR 5

Deals related to your views

Find some highly rated deals for me Q

Show me the deals with the biggest o

Ask Rufus a question @

ah O &

Ask Rufus a question 9

Search
Mac Knife Superior Santoku 7-inch
Knife

Y

Prime Big Deal

Save 10% with coupon
FREE delivery Mon, Oct 14
Or Prime members get FREE delivery
Tomorrow, Oct 10
Small Business
Seller rating: 4.9/5 (116)

@ & Y = &
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&~ Q_ japanese chopsticks 5 0
{fbi

Japanese Chopsticks - Two Pairs of Red and Black Sakura Pattern
Reusable Wooden Chopsticks for Adults - Made in Japan

Bundles with this item
1 bundle at $12.99

Delivery

Show price history Are they dishwasher safe for eas

n 0 & W

5:10 N % © 5G .4

< Q, japanese chopsticks 5 0

Thirty Percent off Select Entertaining...
ONEIDA §53 99 564.90

Sponsored @

Miye(ibi

Japanese Chopsticks - Two Pairs of Red and Black Sakura Pattern
Reusable Wooden Chopsticks for Adults - Made in Japan

e Rufus® >

” Show price history

e The current price of $6.98 is the lowest price on
Amazon in the past 30 days.

$9
$8
$7

$6

Ask Rufus a question

hn © & 1\

5:08 N % © 5G .4

< Q_ japanese chopsticks 5 0

Japanese Chopsticks - Two Pairs of Red and Black Sakura Pattern
Reusable Wooden Chopsticks for Adults - Made in Japan

Bundles with this item
1 bundle at $12.99

X Rufus® >

° Is it made in Japan?

® VYes, these chopsticks are made in Japan, crafted
with traditional Japanese artistry and attention
to detail. The product information states that
they are manufactured by Musuubi Japan and

Ask Rufus a question

n O &
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RufusHEEEnish

1. 8ttfie - BRATIV-([CHUTHSERBEDISBERNHEIHNERXT. TNICERXD RS BANB ZEme+
N—=JICANFEL&LS,

2. EOXSIBFIITIRIIN « AF7F—T - FAI—HHEIDEZELELD,

3. SEOICHITeF¥—T7—RETTLHEL. BEHERDEENDEE - FADZHLICNEZ{ERLEL &S,

HSERDERZEZ SRNDEEFR

Rufus ® &Rl LE1—DOAE BambL > REHY—I :
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Ease OF Cleaning 36% ’ ¥ to clean”, “Easy , "Super easy to clean”

5:14 N % 05640
Top reviews from the United States

& Q_ japanese chopsticks
Matt

Perfectly Paperless
Send a digital gift card »

©

ek #ek good quality chopsticks
Reviewed in the United States on Octobe
Vine Customer Review of Free Product [ What' )

easy to remove and clean 3 : , "cleaning is simple", "Works great and cle: y*
v Musuubi Japan

and have been working as expected”, "very simply to ¢clean”
Visit the Store 5.0 dkdokk (8)

These are some very nice bamboo chopsticks, good quality and with a nice finish. The rabbit, sakura, and

o . 5 . . . “50 cleaning them is a breeze", "Works great and cle:
moon design is ctive without being tacky, and adds a nice Japanese flair to them.

Japanese Chopsticks - Two Pairs of Red and Black Sakura Pattern
Reusable Wooden Chopsticks for Adults - Made in Japan to clean 799 They w fectly, clean easily, and come in a nice set”, stick easy to clean”
| particularly like that the ends are a bit textured, making it easier ta grip food with them. | struggle a bit

with the noodles just sliding off of perfectly smooth chopsticks, but these help considerably.

Topic Impact on Star Rating ©

Definitely a worthwhile buy!

Helpful Report

Satoshi Tanimato

+ beta
Rufus®"* e fed Inexpensive and comfortable pair of Japanese chopsticks

Reviewed in the United States on September 9, 2024

. -
Aretheydishwasherisafe forieasy cleaning? Vine Customer Review of Free Product { What' )

Do they prevent slipping and provide good This is a nice pair of inexpensive Japanese type chopsticks.

grip?
Comparing the various types on the market -

Chinese chopsticks tend to be long, and the tips are heavily rounded.

Korean style tend to be skinny, a bit flatter and made of metal.

Japanese style are skinny and shorter than the Chinese style, with a sharp point.

Are they lightweight and comfortable to
hold?

Are they crafted from single pieces of wood?
These chopsticks have a bit of texturing on the ends, which adds a bit of extra grip, and helps in picking up

Do they come with a traditional Japanese smaller items.

box?

The back of the packaging sleeve, there are instructions on how to fold the sleeves into a rabbit shape.
The whole chopsticks are rabbit themed.

Ask Rufus a question
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